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International Communication for Telling Stories about China

(including International Communication of Chinese Enterprises Going Global)

2. kSRS 3% Corporate Brand Strategic Communication

3. ki EE SN %% Corporate Brand Event Communication
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Product Communication (excluding New Product Launch)
e BT £4% New Product Launch

kAt 2 514F Corporate Social Responsibility
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7. Azt Charity Events Communication

8. ESG (AR, #h&. ARNGHED HMESR ESG and Corporate Image
9. kb5 WL RE Corporate Culture and Internal Communication
10. BIEA22 £ #% Creative Communication via Social Media

1. FERSRA 5 A%F% Visual Communication by Video Clips



12. I FEAL#% Medicare and Health Communication

13. AL &R R&IA B /4% Culture & Entertainment & Sports Communication
14, JiRiis AR SS 53T i) Tourism PR and City Brand Promotion

15. BEE LR Integrated Marketing Communication

16. W E4Y Content Marketing

17. BAEEH (RS S L RE D

Reputation Management (including Risk and Crisis Communication)

18. BUFAILK R Government PR
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